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ABSTRACT 

In some communities, alcohol becomes a part of 
socialization early in life. In one such community, softball for 
women has become a popular pastime. Twenty-seven of 48 teams in the 
community were sponsored by local taverns, bars, or restaurants where 
alcohol was served. Teams sponsored by taverns were encouraged to 
meet at the taverns before or after a game. To examine the 
relationship between sports and alcohol, 183 female softball players, 
coaches, and staff completed a questionnaire on alcohol-related 
concerns. The results revealed that, compared to women on teams with 
other sponsors, women on alcohol distributor and tavern sponsored 
teams were more likely to agree that drinking was encouraged, that 
beer and softball went together, that teams go to the bar after the 
game regardless of game outcome, and that coaches seldom address the 
effect of drinking on quality of play. These findings suggest a 
relationship between team sponsorship and the attitudes of female 
recreational softball team members. Future studies might examine the 
same issues among male players. (NB) 
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Objectives 

The objectives of this research were to measure the attitude 
awareness, and reasoning associated with alcohol a » J ?' 
knowledge among women oS local community sof rb^l^Lms" 
the area where this data was collected, 27 out of 48 
sponsored by local taverns, oars or ^t.^.^^S.m. 

nia« i « and abuse - Bars and taverns have become "t-h* 

alcoholic drinK for women^ith wine coolers ^unni^Tclose 
second according to the Hew York State Beverage" dLls til?. 

Perspectives 

a??" Current research ^h"s C na? sixty^"^™^ 

Snxle^o'prrcent 0 !- It f"* al0 ° ho1 at ^ -casionaljy, 0 * 

60 1 d n rLL m rL h ntS ile „o f ^. P T e ^ a " —^rin^rs mo^han 

S.aS' ^ -"tne k ir 9 oon r a b t ^„ ™ of'" *"" d 

misdiagnosed by family an d friends, and even by professional 

Kirs 1 cn St eS. P ^ d ? rS & 1981: " 

tre ^Su's if ftf?? P :?r al ° f T°" en ' S d " nk i"!J prevelant through 

employees? or communl J^gE .S^YSjf?.^? 1 ™ 1 °'/J«»» 2 ' 
Research ha= ^ y in a Q iirerent manner todav. 

f • has £hown men who abuse alcohol are more r-o»H-n« 
forgiven than women ( Sandmaier 1976 1 w™« ? ! readily 

socially more accenfahll counter P ar ts . Even so, it is still 

jr uiuj_e dcceptaDie today amona emnlnvooc i . , . 

spouses and oeers for m M ^ Illu "y employees, as well as with 

, ^ , ^ , ror men to abuse alrnhni 4-k -.^ • . . _ 

to do so. auu*<= diconoi tftan it is for women 
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This research involved women who r^^-s^o -s « ^ 

alcohol beco.es a part of socialization r y TlS? XV 
population of the city where the data was gathered is' 
approximately 20,000, makinq the ratio r 

to every 270 residents (these figures infill ° S residents * 
ages). The area offers few form! of res i de " ts of a11 

is not a major part of the event LXEfJ a ^ ment wh ^ e alcohol 
a great outlet for exercise anf famiJy^tings! W ° men ^ beC ° me 

At the practices and/or games alcoholic beverages nlav n n »r+ 
Teams sponsored by taverns are encouraged to mlet hefLS I 
an event to celebrate a victorv before or arter 

the sponsors will give "free piicters- or * ^f^' ° ften 

teams which encourages the til tlr* It J drinks on the house to 
consumption than nSS.SS'S J? in m ° rG alCOho1 

awareness of what alcohol can do folhel' syste^f Abused. 



Methods 



reasons' "S^Sf'.u"^* Ch ° lc \° £ . a °»<°™* -Port for m a„y 
-ioi-ax amounTo?^ Per^ee" LTga.es 'and practices 1 3 

ranked according to the skills of f h J% P 5 \ Lea 9 ues are 

ranked A through E) . Co^tition ^kee^sc"^^^^ 1 * 39 ^ 
become exciting and challenging. 

"a^nd'pron.ote arinkina'bv ^ »«*« ° f '-ems sponsor 
aiter the *„ practiles 7 lorro^? 9 /"' pitChers ° f 
rese y arc n h ir ° nment • " ^gic^ o'pportuni Mr* " 

nagurwere'-seScrldlor'the^ a , 1C ° h ° ? - » ^ "«h 

from first to last place . A total oH"^ 9 = tandin 9 s 
roc , nnnr 3 . a A LOtdj. of 250 women were asked to 

teaSrref 0 sed q trpar n icipaL C ? nS the in t f 2 ° H 5 " 0 " 5, ^ 
players on the Dartici™??™ I StUdy as dld a few individual 

coaches and star? too^part? teamS> t0tal ° f 183 " lay « s - 
re!a?ed S concarnr "Snelul 22 *S °" 3 " Umber ° f alcoho1 

arss. sji £s£v S£~r?"- 

stoff and coaches toward alcohol use and abuse. Payers, 
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Results 



Using an SPSS program (Norusis, 1985) a canonical discriminant 
analysis was performed to determine response patterns of women on 
alcohol distributor and tavern sponsored teams as compared with 
those women on teams with other sponsors. The discriminant 
analysis patterns differed significantly (Wilkes-Lambda .8383; 
Chi Square 23 . 633 ; £ . 01 ) . In larje measure the results were due 
to the pattern of responses of women en alcohol sponsored teams 
being more likely to agree that drinking was encouraged, that 
beer and Softball go together, that whether the team wins or not 
the group goes to the bar after the game, and that coaches seldom 
address the effect of drinking on quality of play. Alcohol 
sponsored tsair. members were less likely to agree that a winning 
performance is important. Thus it appears that there is a 
relationship between sponsorship and attitudes of women 
recreational sports participants in softbali league play 



Conclusions 



Evidence from recreational sports teams and individual women 
players suggests that in the area wbera the data was gathered 
there is a strong link between the alcohol indu-try and 
recreational softbali. Alcoholic beverage distributors and 
taverns sponsor more than half the women's teams in the rity 
rfhile this study did not include men's teams or winter sports 
such as basketball ar.d cowling it is suspected that similar 
patterns may exist in those situations. 

Reports from women interviewed after completing our questionnaire 
reveal that team members are encouraged to congregate at 
sponsoring bars after their games. Such behavior enhances 
opportunities and social conditions for drinking alcohol. The 
fact that players arrive at the bars excited about the game and 
thirsty due to exertion contributes to setting conditions for 
consuming greater amounts of alcohol than might be the case under 
other circumstances. In addition the mind set of sports going 
with alcohol is promoted daily by national television advertising 
that encourages by association the perception of a linkage 
between drinking and sports or any physical activity. Thus, 
going to a bar following a games appropriate and even expected. 

The results of this project have led to the formation of 
additional hypotheses that call for further study. It is 
suggested that a follow-up project should encompass men's teams 
as well. Further, a modification in the survey would be 
beneficial. This would request the respondent to reply to the 
items with the instructions to answer one set of statements with 
myself as I am" as one orientation and to a second set of items 
using 'myself as I would like to be." These procedures would 
enable us to make male-female comparisons and to perform present 
self-ideal self analyses. This approach would provide a more 
comprehensive data base that would make possible a clearer 
understanding of the social incentives and sanctions involved in 
a_coholic beverage use and abuse connected with recreational sports 
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